
Marketing Standards with Learning Targets  

High School Business   

Standard   Standard Description    Learning Targets / I Will  Statements   
A.1 Apply verbal skills to obtain and convey information.  

 
I will apply verbal skills to obtain and convey information.  

 

A.2 Communicate effectively with customers to foster positive 
relationships that enhance company image.  
 

I will communicate effectively with customers to foster positive relationships 
that enhance company image.  
 

O.1 Apply verbal skills to obtain and convey information.  
 

I will apply verbal skills to obtain and convey information.  
 

O.2 Communicate effectively with customers to foster positive 
relationships that enhance company image.  
 

I will communicate effectively with customers to foster positive relationships 
that enhance company image.  

 

E.2 Acquire foundational knowledge of customer/client/business 
behavior to understand what motivates decision-making.   

I will acquire foundational knowledge of customer/client/business behavior to 
understand what motivates decision-making.   

Q.1 Acquire a foundational knowledge of product/service 
management to understand its nature and scope.  
 

I will acquire a foundational knowledge of product/service management to 
understand its nature and scope.  

 

Q.2 Generate product ideas to contribute to ongoing business 
success. 

I will generate product ideas to contribute to ongoing business success. 

Q.3 Apply quality assurances to enhance product/service offerings. I will apply quality assurances to enhance product/service offerings. 

Q.4 Employ product-mix strategies to meet customer expectations. I will employ product-mix strategies to meet customer expectations. 

Q.5 Position products/services to acquire desired business image.  
 

I will position products/services to acquire desired business image.  

Q.6 Position Company to acquire desired business image.  
 

I will position Company to acquire desired business image.  

 

Q.7 Employ product-mix strategies to meet customer expectations. I will employ product-mix strategies to meet customer expectations. 

Q.8 Utilize assortment-mix strategies to create maximum mix of 
products at minimum cost. 

I will utilize assortment-mix strategies to create maximum mix of products at 
minimum cost. 

T.1 Assess product packaging to improve its function and to 
improve its brand recognition. 

I will assess product packaging to improve its function and to improve its brand 
recognition. 

T.2 Position products/services to acquire desired business image. I will position products/services to acquire desired business image. 



P.1 Develop a foundational knowledge of pricing to understand its 
role in marketing. 

I will develop a foundational knowledge of pricing to understand its role in 
marketing. 

P.2 Employ pricing strategies to set prices for marketing 
communication services.  

I will employ pricing strategies to set prices for marketing communication 
services. 

P.3 Employ pricing strategies to determine optimal prices.  I will employ pricing strategies to determine optimal prices. 

G.1 Employ marketing information to develop a marketing plan. I will employ marketing information to develop a marketing plan. 

G.2 Employ marketing information to plan marketing activities.  I will employ marketing information to plan marketing activities. 

G.3 Employ marketing information to determine and meet 
customer needs. 

I will employ marketing information to determine and meet customer needs. 

I.1 Utilize inventory-control methods to minimize costs and to 
meet customer demand.  

I will utilize inventory-control methods to minimize costs and to meet customer 
demand. 

I.2 Assess distribution strategies to improve their effectiveness and 
to minimize their costs. 

I will assess distribution strategies to improve their effectiveness and to 
minimize their costs. 

I.3 Understand the use of an advertisement's components to 
communicate with targeted audiences. 

I will understand the use of an advertisement's components to communicate 
with targeted audiences. 

I.4 Understand the use of public-relations activities to 
communicate with targeted audiences. 

I will understand the use of public-relations activities to communicate with 
targeted audiences. 

I.5 Understand the use of trade shows/expositions to 
communicate with targeted audiences. 

I will understand the use of trade shows/expositions to communicate with 
targeted audiences. 

I.6 Utilize word-of- mouth strategies to build brand and to 
promote products. 

I will utilize word-of- mouth strategies to build brand and to promote products. 

I.7 Understand the use of direct marketing to attract attention and 
build brand. 

I will understand the use of direct marketing to attract attention and build 
brand. 

I.8 Understand the use of social media in marketing 
communications to obtain customer attention and/or to gain 
customer insight. 

I will understand the use of social media in marketing communications to obtain 
customer attention and/or to gain customer insight. 

I.9 Understand types of digital advertising strategies that can be 
used to achieve promotional goals. 

I will understand types of digital advertising strategies that can be used to 
achieve promotional goals. 

I.10 Evaluate advertising copy strategies that can be used to create 
interest in advertising messages. 

I will evaluate advertising copy strategies that can be used to create interest in 
advertising messages. 

I.11 Understand design principles to be able to communicate needs 
to designers. 

I will understand design principles to be able to communicate needs to 
designers. 

I.12 Assess advertisements to ensure achievement of marketing 
communications goals/objectives. 

I will assess advertisements to ensure achievement of marketing 
communications goals/objectives. 

I.13 Manage media planning and placement to enhance return on 
marketing investment. 

I will manage media planning and placement to enhance return on marketing 
investment. 

I.14 Develop and execute an advertising campaign to achieve 
marketing-communications objectives.  

I will develop and execute an advertising campaign to achieve marketing-
communications objectives. 



I.16 Utilize publicity/public-relations activities to create goodwill 
with stakeholders.  

I will utilize publicity/public-relations activities to create goodwill with 
stakeholders. 

I.17 Employ sales-promotion activities to inform or remind 
customers of business/product. 

I will employ sales-promotion activities to inform or remind customers of 
business/product. 

I.18 Develop marketing/creative briefs to apprise staff and client of 
promotional strategy. 

I will develop marketing/creative briefs to apprise staff and client of 
promotional strategy. 

I.19 Participate in company's community outreach involvement to 
foster a positive company image.   

I will participate in company's community outreach involvement to foster a 
positive company image.   

I.20 Employ visual merchandising techniques to increase interest in 
product offerings. 

I will employ visual merchandising techniques to increase interest in product 
offerings. 

I.21 Implement display techniques to attract customers and 
increase sales potential. 

I will implement display techniques to attract customers and increase sales 
potential. 

I.22 Manage promotional activities to maximize return on 
promotional efforts. 

I will manage promotional activities to maximize return on promotional efforts. 

 


